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Onsoz

Sanayi devrimi ile birlikte emek yogun teknolojiler yerine sermaye yogun teknolojilerin
gecmeye baslamasi; iktisadi, ictimai ve siyasi alanlarda degisim ve dontisiim riizgarlarmin
hiz kazanmasina neden olmustur. Bu gecise uyum saglayabilen isletmeler ve ekonomiler,
yliksek biiylime performansina bagh olarak gelisme yolunda 6nemli mesafeler almayi
basarmislardir. S6z konusu siire¢ ayn1 zamanda rekabeti olduk¢a onemli bir konuma
getirmis ve yeni pazarlar tizerinde s6z sahibi olabilme girisimleri, niceliksel ve niteliksel
artiglart kaginilmaz kilmustir.

Aksehir Iktisadi ve Idari Bilimler Fakiiltesi ile Aksehir Meslek Yiiksekokulu is birligi ile
yapilan Uluslararasi Isletme ve Ekonomide Giincel Yaklagimlar Kongresi (ICCABE’23), bu
tartismalara destek sunacak bir zemin olusturmaktadir. Bu ¢ergevede ilk olarak; kongrenin
gerceklestirilmesi icin bizleri cesaretlendiren ve destekleyen Selguk Universitesi
Rektorliigiine ictenlikle tesekkiir ediyoruz. Fakiiltemizin ve Aksehir Meslek
Yiiksekokulumuzun idarecilerine ve bilimsel calismalar1 ile kongreye destek veren
katilimcilara da tesekkiirii bir borg¢ biliyoruz. Ayrica ilerleyen siireclerde Kongre'yi {iist
noktalara tasiyacak olan basta kiymetli Boliim Baskanlarimiz olmak iizere; tim 6gretim
iiyelerimize, 0gretim gorevlilerimize ve 6gretim elemanlarimiza simdiden tesekkiir etmek
isteriz.

Konya, Aralik 2023
Prof. Dr. Mehmet Mucuk
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KAOS TEORISI VE SUBLIMINAL MESAJLARIN IKTISADI
ve TOPLUMSAL ETKILERI UZERINE BIiR
DEGERLENDIRME

Anakiz Tugba DURUK

Selcuk Universitesi Sosyal Bilimler Enstitiisii, Iktisat Bilim Dali, Yiiksek Lisans Ogrencisi
tugbacikO6@hotmail.com

Ozet

Bu calismada diizenin diizensizligi yarattigini, diizensizligin icerisinde de bir diizen oldugunu
savunan kaos teoremi ile sosyal alanda varlig1 bilenen ancak hala gegerliligi tartisma konusu olan
subliminal mesaj kavramma genel bir bakis acis1 sunulacaktir. Kaotik sistemler ve subliminal
olgular, insanlar arasindaki etkilesim ve iletisimde oldugu gibi iktisadi dinamikler tizerinde de
onemli bir rol oynamaktadir. Calismada, kaos teorisi ve subliminal mesajlar bashginda literatiir
taranmis ve bulgulardan bir sentez olusturulmustur. Bu kapsamda kaos teorisi ve subliminal
mesajlarin toplum tizerinde yarattig1 etki ve iktisadi paradigmada gecerliliginin anlasilabilmesi ve
bu iki kavramin kesisim noktasmin belirlenebilmesi igin tarihsel gelisim siireci ayr1 bagliklar
altinda agiklanmistir. Yeni bir perspektif ile bu kavramlarin, gelecekte gerceklesme ihtimali
bulunan olaylar tizerindeki olas: etkileri konu igerisinde degerlendirilmistir. Sonug olarak kaotik
sistemde, subliminal mesajlarin iktisadi ve toplumsal agidan kelebek etkisi olusturacak derin bir
potansiyele sahip oldugu bulgulanmastir.

Anahtar Kelimeler: Kaos Teorisi, Kaos Teorisinin Temel Kavramlar1 ve Subliminal Mesaj



CHAOS THEORY and THE ECONOMICS of SUBLIMINAL
MESSAGES an EVALUATION on ITS SOCIAL EFFECTS

Anakiz Tugba DURUK

Selcuk University Institute of Social Sciences, Department of Economics, Master's Student
tugbacikO6@hotmail.com

Abstract

In this study, a general perspective will be presented on the chaos theorem, which argues that
order creates disorder and that there is order within disorder, and the concept of subliminal
message, which is known to exist in the social field but whose validity is still a matter of debate.
Chaotic systems and subliminal phenomena play an important role in economic dynamics as well
as in interaction and communication between people. In this study, the literature was scanned
under the title of chaos theory and subliminal messages and a synthesis was created from the
findings. In this context, the historical development process is explained under separate headings
in order to understand the impact of chaos theory and subliminal messages on society and their
validity in the economic paradigm and to determine the intersection point of these two concepts.
With a new perspective, the possible effects of these concepts on events that may occur in the future
have been evaluated within the subject. As a result, it has been found that subliminal messages
have a deep potential to create a butterfly effect in economic and social terms in a chaotic system.

Key Words: Chaos Theory, Basic Concepts of Chaos Theory and Subliminal Message



ETKINLIK PAZARLAMANIN BUTUNLESIK PAZARLAMA
ILETISIMI ACISINDAN INCELENMESI

Ismail Avsar

Selguk Universitesi, Sosyal Bilimler Enstitiisii, Isletme Anabilim Dali, ismailavsar1997@gmail.com

Ozet

Glintimiiz diinyasinda artan miisteri gesitliligi ve piyasalarda olusan ani degisimler isletmeleri
birtakim yontemler gelistirmeye itmistir. Klasik pazarlama anlayislarmin eskisi gibi ragbet
gormemesi ve islevinin azalmasi isletme ve firmalar1 yeni yollar aramaya tesvik etmistir. 1980'1i
yillarda ortaya cikan etkinlik pazarlamasi 2000'li yillarda giderek yaygmlasmis ve oOnem
kazanmuistir. Etkinlik pazarlamasmin amaci, hedef kitleye etkinlikle ve etkinlik markasiyla alakali
aktarilacak mesajlarmn iletilmesidir. S6z konusu mesajlarin aktarilmasinda reklam, halkla iligkiler
vb. gibi biitlinlesik pazarlama iletisimi unsurlarindan faydalanilmaktadir. Bu nedenle biittinlesik
pazarlama iletisimi ve etkinlik pazarlama kendi aralarinda bir bag olan iki farkli pazarlama
olgusudur.

Amag: Bu calismanin amaci bir pazarlama tiirii olan etkinlik pazarlamay1 biitiinlesik
pazarlama iletisimi agisindan incelemektir. Sektoriin 6nde gelen firma ve markalarmnm yapmis
olduklar: etkinlik pazarlama 6rneklerinin ve bunu yaparken kullandiklar: biitiinlesik pazarlama
iletisimi arag¢larinin incelenmesi amaclanmaktadir.

Yoéntem: Bu calismada detayli bir literatiir taramasi yapilarak her bir degisken ile ilgili yerli ve
yabanci kaynaklar incelenmis, her iki kaynagin da daha farkli degiskenler baglaminda ele alindig:
calismalar analiz edilmistir. Temel kavramlarla ilgili kavramsal gergeve ayrintilari ile ¢izilerek,
konunun somut olarak ele almabilmesi agisindan farkli alanlardaki uygulama orneklerine yer
verilerek isletmeler, arastirmacilar ve konu ile ilgilenen kisi ve kurumlar i¢in 6nemi ortaya
konmustur.

Bulgular: Pazarlama tiirleri arasinda yer alan etkinlik pazarlamasimin bir¢ok sektorde, farkl
firma ve markalar tarafindan tercih edildigi goriilmektedir. Bununla birlikte etkinlik pazarlamasin
uygularken biitiinlesik pazarlama iletisimi araglarmi kullanmaktadirlar.

Sonug: Yapilan kapsamli caligma, literatiir taramasi ve incelemeler sonucunda etkinlik
pazarlamanin farkli sektorlerde biitiinlesik pazarlama iletisimi araglar1 kullanilarak yapildig:
goriilmektedir. Bagsarili bir etkinlik pazarlamas: faaliyeti i¢in kullanilacak biitiinlesik pazarlama
iletisimi araglar etkinligin anlatmak istedigi mesajlar1 hedefe dogru bir sekilde aktarmalidir. Bunu
uygulayabilen marka ve isletmelerin etkinlik pazarlamasmi basarili bir sekilde yaptiklar
gortlmiistiir.

Anahtar Kelimeler: Etkinlik, Etkinlik Pazarlama, Biitiinlesik Pazarlama [letisimi



INVESTIGATION of EVENT MARKETING in TERMS OF
INTEGRATED MARKETING COMMUNICATION

Ismail Avsar

Selcuk University, Institute of Social Sciences, Department of Business Administration,
ismailavsar1997@gmail.com

Abstract

In today's world, increasing customer diversity and sudden changes in the markets have
pushed businesses to develop certain methods. The fact that classical marketing concepts are not
as popular as they used to be and that their functions have decreased has encouraged businesses
and companies to look for new ways. Event marketing, which emerged in the 1980s, has become
increasingly widespread and important in the 2000s. The purpose of event marketing is to convey
messages to the target audience about the event and the event brand. Advertising, public relations,
etc. are used to convey the messages in question. Integrated marketing communication elements
such as are used. For this reason, integrated marketing communication and event marketing are
two different marketing phenomena that are linked among themselves.

Purpose: The purpose of this study is to examine event marketing, a type of marketing, from
the perspective of integrated marketing communications. It is aimed to examine the event
marketing examples of the leading companies and brands of the sector and the integrated
marketing communication tools they use while doing this.

Method: In this study, a detailed literature review was conducted and domestic and foreign
sources related to each variable were examined, and studies in which both sources were discussed
in the context of different variables were analyzed. The conceptual framework of the basic concepts
has been drawn in detail, and application examples from different fields have been included in
order to address the subject concretely, and its importance for businesses, researchers, and people
and institutions interested in the subject has been revealed.

Findings: It is seen that event marketing, which is among the marketing types, is preferred by
different companies and brands in many sectors. However, they use integrated marketing
communication tools when implementing event marketing.

Conclusion: As a result of the comprehensive study, literature review and reviews, it is seen
that event marketing is carried out using integrated marketing communication tools in different
sectors. Integrated marketing communication tools to be used for a successful event marketing
activity must accurately convey the messages that the event wants to convey to the target. It has
been seen that brands and businesses that can implement this are successful in event marketing.

Keywords: Event, Event Marketing, Integrated Marketing Communications
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HAVAYOLU ISLETMELERINDE PAZARLAMA
FAALIYETLERI

Biisra YUNCU

Selguk Universitesi Sosyal Bilimler Enstitiisii Seyahat Isletmeciligi ve Turist Rehberligi Anabilim
Dali, busrayuncub@gmail.com

Ozet

Insanlarmn is, tatil, eglence, egitim vb. sebeplerle devamli yasadiklar1 yerden bagka yerlere
gegici streligine yaptiklari seyahatler, turizm hareketini olusturmaktadir. Ekonomik ve sosyo-
kiiltiirel agidan ¢ok genis bir etki alanimna sahip olan bu hareketler i¢in kullanilan ulasim hizmetleri
icerisinde havayolu tagimacili1 stiphesiz ki 6nemli bir konumda yer almaktadir. Sahip oldugu
yapisal Ozellikler dolayisiyla kiiresel bir sektor olan havacilik sektorii, bu yoniiyle tilkelerin
diinyaya agilan kapisi olarak da nitelendirilebilmektedir. Turistik gezi ve seyahatlerin yani sira
yiik tasimacilig igin de yiiksek kapasite ve gilivenlige sahip ucaklar, teknolojik tesis ve sistemleri
ile ozellikle uluslararas1 tasimaciigin dinamiklerini olusturmaktadir. Bu calismada, turizm
endiistrisinin temel konularmndan biri olan tasimacilik sektorii igerisindeki hava tasimacihigmin
yerini ve ayni zamanda bu is kolunun faaliyet siireclerinde pazarlama faktoriiniin 6nemini
belirlemeye yonelik bir arastirma yapilmasi amaglanmaktadir. Bu dogrultuda, havayolu
sektoriiniin dinamikleri, gelisim siireci ve buglinkii pazarlama teknikleri ile gelmis oldugu nokta
ilgili literatiir gercevesinde irdelenmistir. Globallesen diinyanin meydana getirmis oldugu yeni
diizen ile birlikte insanlarmn diinyay1r kesfetmeye dair arzularmin giliclenmesi ve teknolojik
gelismelerle birlikte gelisen yasam sartlarinin bu arzuyu gerceklestirmeye daha fazla olanak
tanimasi, 6zellikle yurtdisi seyahatlerinin olmazsa olmazi havayolu tasimaciligini ¢cok daha 6nemli
bir konuma tasimaktadir.

Anahtar Kelimeler: Havayolu, Tasimacilik, Turizm, Pazarlama
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MARKETING ACTIVITIES in AIRLINE COMPANIES

Biisra YUNCU

Selcuk University Institute of Social Sciences, Department of Travel Management and
Tourist Guidance, busrayuncub5@gmail.com

Abstract

People's work, vacation, entertainment, education, etc. Travels made temporarily from the
place where they live permanently, with interruptions, constitute the tourism movement. It is
among the transportation services used for these movements, which have a very wide area in
economic and socio-cultural terms, but only a significant part of them. The sector, which is a global
sector with its characteristic features, can also be classified as the general gate of the countries in
these regions. In addition to touristic trips and travels, aircraft with high capacity and security for
load change create the dynamics of living, especially in the international arena, with technological
facilities and systems. In this study, it is aimed to conduct a research to determine the place of air
transportation in the transportation sector, which is one of the main subjects of the tourism
industry, and also the importance of the marketing factor in the activity processes of this business
line. In this regard, the dynamics of the airline industry, its development process and the point it
has reached with today's marketing techniques are examined within the framework of the relevant
literature. With the new order created by the globalizing world, people's desire to explore the
world has strengthened and the living conditions that have improved with technological
developments have made it more possible to realize this desire, making air transportation, which
is indispensable for international travel, a much more important position.

Keywords: Airline, Transportation, Tourism, Marketing

12



DIJITAL DONUSUM UYGULAMALARININ DIJITAL
LIDERLIGE ETKISi!

Beradiye YILMAZ SEZEN

Selguk Universitesi, Sosyal Bilimler Enstitiisii, Isletme Anabilim Dali, Yonetim ve Organizasyon
Bilim Daly, beradiye33@gmail.com

Ozet

Dijitallesmeyle birlikte gelisen dijital doniisim uygulamalari, teknolojik araglar ve bilgi
araglari, bircok verinin islenmesi, bilgilerin degerli hale getirilmesi ve yorumlanmas: isletmeler
agisindan oldukca 6nemlidir. Ortaya ¢ikan bu durum var olan liderlik teorilerini etkisiz ve yetersiz
kilmaktadir. Gelisen dijital teknoloji ile birlikte yeni liderlik 6zellikleri ortaya ¢ikmaktadir. Bu
calismanin amaci, glinlimiizde yasanan teknolojik gelismeler sayesinde isletmelerde uygulanan
dijital dontistim politikalarinin dijital liderligin olusumundaki etkisini ortaya koymaktir. Bununla
birlikte dijital dontisiim uygulamalarmin okullarda uygulanan egitime etkisi ve alaninda dijital
doniistime onctiliik edecek okul miidiirlerinin kisisel 6zelliklerinin ve yetkinliklerinin ortaya
konmasi hedeflenmektedir. Ulkemizde okul idarecilerinin tekno pedagojik ve e liderlik
yetkinlikleri {izerine 6gretmenler ve idareciler iizerine yapilan bir ¢alismada okul idarecilerinin
ogrenmeye agik olduklar ve dijital liderliklerinin istenilen diizeyde oldugu tespit edilmistir. Diger
bir ¢alismada ise okul idarecilerinin teknoloji liderliginde oynadiklari rollerinin 6gretmenlerin
goziinden sorgulanmasi amaglanmis ve sonucunda okul idarecilerinin teknoloji liderligi rollerini
iistelenebilmelerini ve uygulamalarin orta diizey olarak goriilmiistiir.

Arastirmada Oncelikli olarak dijitallesme, dijital doniisiim, e liderlik konulariyla ilgili
uluslararasi ve ulusal yayinlardan, benzer konulu tezlerden, konuyla ilgili mevcut yerli ve yabanci
tiim literatiirden yararlanilmistir. Ogretmenlerin algilarina gore okul idarecilerinin teknoloji
liderligi becerilerinin yiiksek oldugu sonucuna ulasiimistir. Okul yoneticilerinin teknoloji
liderliklerinin yiiksek diizeyde ¢ikmas: Tiirk egitim sistemi agisinda mutlu edici bir bulgudur. Bu
sebeple arastirmanin okulda yapilan ¢alismalarla birlikte okul yoneticilerinin dijital dontistimle
kendilerinde ortaya ¢ikan eksiklikler ve doniistimiin ortaya ¢ikardig: gereklilikler agisindan onlara
rehberlik edecek bir ¢alisma olmasi umulmaktadir.

Anahtar Kelimeler: Dijitallesme, dijital doniisiim, liderlik, egitimde djjitallesme.

! Bubildiri tam metni Selcuk Universitesi Sosyal Bilimler Enstitiisii isletme Anabilim Dali Yonetim Organizasyon Bilim Dalinda
devam etmekte olan Yiiksek Lisans Tezinden tiretilmistir.
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THE EFFECT of DIGITAL TRANSFORMATION
PRACTICES on DIGITAL LEADERSHIP?
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Abstract

Digital transformation applications, technological tools and information tools that develop
with digitalization, processing of many data, making the information valuable and interpreting it
are very important for businesses. This resulting situation makes existing leadership theories
ineffective and inadequate. With developing digital technology, new leadership characteristics
emerge. The aim of this study is to reveal the impact of digital transformation policies implemented
in businesses, thanks to today's technological developments, on the formation of digital leadership.
In addition, it is aimed to reveal the impact of digital transformation applications on education in
schools and the personal characteristics and competencies of school principals who will lead digital
transformation in their field. In a study conducted on teachers and administrators on the techno-
pedagogical and e-leadership competencies of school administrators in our country, it was
determined that school administrators are open to learning and their digital leadership is at the
desired level. In another study, it was aimed to question the roles played by school administrators
in technology leadership from the perspective of teachers, and as a result, it was seen that school
administrators' ability to assume and implement technology leadership roles was at an
intermediate level.

In the research, primarily international and national publications on digitalization, digital
transformation, e-leadership, theses on similar topics, and all existing domestic and foreign
literature on the subject were used. According to teachers' perceptions, it was concluded that school
administrators' technology leadership skills are high. The high level of technology leadership of
school administrators is a pleasing finding for the Turkish education system. For this reason, it is
hoped that the research, together with the studies carried out at the school, will be a study that will
guide school administrators in terms of the deficiencies that arise with the digital transformation
and the requirements that the transformation creates.

Key Words: Digitalization, digital transformation, leadership, digitalization in education.

2 The full text of this paper was produced from the ongoing Master's Thesis at Selguk University Social Sciences Institute,

Department of Business Administration, Department of Management Organization Science.
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Ozet

Psikolojik sermaye; kisinin kendiyle ilgili goriisii, etik algisi, ise yonelik tutumu ve hayata
yonelik genel bakis agisin1 kapsayan ve galisanin verimliligine etki eden kisisel 6zellikler olarak
tanimlanabilir (Alkan & Giiler, 2022). Ise tutulma; cahsanlarin duygusal, zihinsel ve fiziksel olarak
knedilerini is roliine vermesini ve kendisini ise adamasini agiklamaktadir (Kahn, 1990; Giiler vd.,
2019). Arastirmanin amaci, genel ve 6zel kolluk personelinin psikolojik sermaye ve ise tutulma
diizeyleri arasindaki iligkiyi ortaya koymaktr. Arastirma nicel arastirma yonemlerinden anket
deseninde tasarlanmistir. Anketler, Google formlar uygulamas: aracihigiyla katiimcilara
ulastirimistir.

Olciim araci olarak, Luthnas vd. (2007) tarafindan gelistirilen ve yazarlarin izin vermek tizere
yetkilendirdikleri Mind Garden Enstitiisii tarafindan onayl Tiirk¢e formu hazirlanan ve Tiirkge
gecerlik ve giivenirlik cahsmasi Kegeci & Oncel (2021) tarafindan yapilan psikolojik sermaye dlcegi
(24 madde) ile Schaufeli vd. (2002) tarafindan gelistirilen ve Giiler vd. (2019) tarafindan gegerlik ve
giivenirlik calismasi yapilan UWES-6 (Utrecht Work Engagement Scale) ise tutulma olgegi (6
madde) kullanilmistir. Giivenirlik analizi sonucunda psikolojik sermaye 6lgeginin Cronbach alpha
degeri a=944 ve ise tutulma (UWES-6) olgeginin Cronbach alpha degeri a=.937 olarak
bulunmustur.

Verilerin analizinde Jamovi (version 2.2.5) istatistik programi kullanilmistir. Arastirmaya
yaslar1 18 ile 54 arasinda degisen 166 katilimcinin istirak etmistir. 29 kadin katilimciya karsilik 137
erkek katilima mevcuttur. Medeni durumlarini; 92 katilima evli, 73 katilima bekar ve 3 katilima
diger olarak belirtmistir. 80 katilimci ¢ocuk sahibiyken 86 katilimc1 ¢ocuk sahibi olmadigimni beyan
etmistir. Arastirmaya 78 Polis, 58 6zel giivenlik gorevlisi ve 30 Jandarma personeli katilmistir.

Yapilan korelasyon analizi sonucunda katiimcilarm psikolojik sermaye diizeyleriyle ise
tutulma diizeyleri arasinda anlamli ve ayni yonlii bir iliski oldugu goriilmiistiir (r=.70, p<.001). Bu
bulgudan hareketle, genel ve 6zel kolluk personeli istihdaminda psikolojik sermayesi ytiiksek
bireylerin segilmesinin ise tutulmayi ve buna bagh olarak gorevdeki basariyr olumlu yonde
etkileyecegi degerlendirilmektedir. Gelecek arastirmalarda 6rneklem sayisinin artirilmasi ve farklh
degiskenlerin ilave edilmesiyle daha genellenebilir sonuglara ulasilmas: beklenmektedir.

Anahtar Kelimeler: Psikolojik Sermaye, Ise Tutulma, Ozel Giivenlik, Genel Kolluk
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An EMPIRICAL STUDY on THE RELATIONSHIP BETWEEN
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Abstract

Psychological capital can be defined as personal characteristics that affect the productivity of
the employee, including the person's view of himself/herself, ethical perception, attitude towards
work and general perspective towards life (Alkan & Giiler, 2022). Job involvement is defined as
employees' emotional, mental and physical dedication and commitment to their job role (Kahn,
1990; Giiler et al., 2019). The aim of the research is to reveal the relationship between psychological
capital and job involvement levels of general and private law enforcement personnel. The research
was designed in a survey design from quantitative research methods. The questionnaires were
delivered to the participants through Google forms application.

The psychological capital scale (24 items) developed by Luthnas et al. (2007), whose Turkish
form was approved by Mind Garden Institute and whose Turkish validity and reliability study
was conducted by Kegeci & Oncel (2021), and the UWES-6 (Utrecht Work Engagement Scale) work
engagement scale (6 items) developed by Schaufeli et al. (2002) and whose validity and reliability
study was conducted by Giiler et al. (2019) were used as measurement tools. As a result of the
reliability analysis, the Cronbach alpha value of the psychological capital scale was a=.944 and the
Cronbach alpha value of the work engagement scale (UWES-6) was a=.937.

Jamovi (version 2.2.5) statistical program was used to analyze the data. A total of 166
participants aged between 18 and 54 participated in the study. There were 29 female participants
and 137 male participants. The marital status of 92 participants were married, 73 were single and
3 were other. While 80 participants had children, 86 participants stated that they did not have
children. 78 Police, 58 private security guards and 30 Gendarmerie personnel participated in the
research.

As a result of the correlation analysis, it was seen that there was a significant and same-
directional relationship between the psychological capital levels of the participants and their
retention levels (r=.70, p<.001). Based on this finding, it is evaluated that selecting individuals with
high levels of psychological capital in the employment of general and special law enforcement
personnel will positively affect retention and, accordingly, success in the task. It is expected that
more generalizable results will be obtained by increasing the sample size and adding different
variables in future studies.

Keywords: Psychological Capital, Job Engagement, Private Security, General Law Enforcement
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Ozet

Cinsiyet esitligi, sadece temel bir insan hakki olmanin Gtesinde bariscil, miireffeh ve
siirdiiriilebilir bir diinya igin vazgegilmez bir gerekliliktir. Cinsiyet esitsizligi, kiiresel olarak hala
varligini stirdiirmekte ve toplumsal ilerlemeyi engellemektedir. Bu calismanin amaci ve kapsamu:
Tiirkiye’de kurumlarm kadinlara yonelik sundugu destek politikalarinin toplumsal dayanisma ve
aile stirdiirtilebilirligi tizerindeki etkilerini detayl1 bir sekilde incelemektir. Bunun yani sira, bu
politikalarmn uygulanabilirligi, etkinligi ve stirdiirtilebilirligi {izerine odaklanarak, toplumsal
cinsiyet esitligi i¢in daha etkili adimlarin atilmasma yonelik 6neriler gelistirmek ve {tilkedeki
mevcut destekleri ele almaktir. Bu ¢alismanin yontemi: Nitel analiz yontemi kullanilarak literatiir
taramasi gergeklestirilmis, bu siiregte ilgili veri tabanlar1 taranmis ve konuyla ilgili makaleler ve
calismalar incelenmistir. Bu ¢alismanin bulgularr: Yapilan literatiir taramasi, belirli politikalarin,
cinsiyet esitsizliklerini azaltma ve kadinlarin ekonomik giiclenmesine katkida bulunma
potansiyeline isaret ettigini gostermektedir. Bu politikalarin temel oOzellikleri, ekonomik
kaynaklara esit erisimi saglama, miilkiyet haklar1 konusunda esitlik, finansal hizmetlere ve is
firsatlarma erisimi artirma tizerine aile stirdiiriilebilirligi tizerinde olumlu etkisi goriilmektedir.
Sonug: Devletin kadmlarin ekonomik giiclenmesine yonelik destegi, toplumsal cinsiyet esitligi ve
siirdiiriilebilir kalkinma agisindan kritik 6neme sahiptir. Politikalar, ekonomik kaynaklara esit
erisimi, arazi ve miilkiyet haklarmni, finansal hizmetlere ve is firsatlarina erisimi tesvik ederek
cinsiyet esitsizliklerini azaltmada ve kadinlarin ekonomik giiclenmesinde yardimci olabilir.

Anahtar Kelimeler: Cinsiyet Esitligi, Kadma ve Aileye Yonelik Destekler, Sosyal Koruma,
Siirdiiriilebilir Kalkinma
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Abstract

Gender equality is not only a fundamental human right, but also an indispensable requirement
for a peaceful, prosperous and sustainable world. Gender inequality still persists globally and
hinders social progress. The aim and scope of this study is to examine in detail the impact of
women's support policies offered by institutions in Turkey on social solidarity and family
sustainability. In addition, by focusing on the applicability, effectiveness and sustainability of these
policies, it aims to develop recommendations for more effective steps towards gender equality and
to address the existing support in the country. Methodology of this study: A literature review was
conducted using qualitative analysis methodology, during which relevant databases were
searched and relevant articles and studies were examined. Findings of this study: The literature
review indicates that certain policies have the potential to reduce gender inequalities and
contribute to women's economic empowerment. The main features of these policies are seen to
have a positive impact on family sustainability by ensuring equal access to economic resources,
equality in property rights, and increasing access to financial services and job opportunities.
Conclusion: Government support for women's economic empowerment is critical for gender
equality and sustainable development. Policies can help reduce gender inequalities and promote
women's economic empowerment by promoting equal access to economic resources, land and
property rights, access to financial services and job opportunities.

Keywords: Gender Equality, Support for Women and Family, Social Protection, Sustainable
Development
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Ozet

Gig kelimesi kisa siireli igleri tanimlamak igin kullanilmaktadir. Amerikan Kongresi igin
hazirlanan 2016 yilina ait bir raporda Gig Ekonomisi kisa siireli is anlaminda
kavramsallagtirilmistir. Gig ekonomisinin o6zelliklerini, gelecekte ¢alisma hayatinda ortaya
cikaracagl sonuglar1 ortaya koymayi amaclayan bu calismada betimsel analiz yonteminden
yararlanilmistir. Gig ekonomisi, ¢alisanlarnin sayismnda COVID-19, demografik dontistim,
dijitallesme ile birlikte artis gozlenmistir. Tam zamanl iste ¢alisanlarin islerini kaybetmesi
sonucunda daha fazla ¢alisan Gig ekonomisine katilmigtir. Glintimtizde, Amerika’da 57 milyon,
Ingiltere’de ise 2 milyon calisanin serbest calistig; proje bazinda is iistlendigi tespit edilmistir. Gig
tabanh ¢aliganlar bir takim avantaj ve dezavantajlara sahiptirler. Ornegin, kendi isinin patronu
olmak, kendi ¢alisma saatlerini belirlemek, kisinin sevdigi projeler {izerinde calismasi gibi
avantajlara sahipken, emekli maasi, yillik izin, dogum izni, igsizlik tazminati, saglik sigortas1 gibi
sosyal haklar s6z konusu degildir. Gig tabanli en yaygin isler arasinda ise; 6zel ara¢ soforliigu
(Uber, Lyft), teslimat soforliigii (DoorDash, GrubHub, UberEats), yazarlk, editorliik, grafik
tasarimi, fotografcilik, yazilim gelistirme ve web tasarimi yer almaktadir. Gig ekonomisinin
oniimiizdeki donemlerde daha ¢ok yayginlasmas: tahmin edilmektedir. Bu nedenle bu ¢alisma
tipinde asgari ¢alisma standartlarmin belirlenmesi ve uzmanlarin bu konuda ¢6ziim Onerileri
getirmeleri faydali olacaktur.

Anahtar Kelimeler: Gig Ekonomisi, Esnek Calisma, Is Gilivencesizligi.
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Abstract

The word gig is used to define short-term jobs. The Gig Economy was conceptualized in the
sense of short-term work, in a 2016 report prepared for the American Congress. This study, which
aims to identify the features of the gig economy and the effects it will have on working life in the
future, used descriptive analysis method. A rise in the number of workers in the gig economy has
been seen due to COVID-19, demographic shifts, and digitalization. As a result of full-time workers
losing their jobs, more employees have joined the Gig economy. Today, it has been defined that 57
million employees in the USA and 2 million employees in the UK work freelance and undertaken
work on a project basis. Gig-based workers have a number of advantages and disadvantages. For
example, Gig Economy while advantages such as being your own boss, determining your own
working hours and working on projects you like, in this work way social rights such as pension,
annual leave, maternity leave, unemployment compensation and health insurance are not access.
Among the most common gig-based jobs are; private car driving (Uber, Lyft), delivery driving
(DoorDash, GrubHub, UberEats), writing, editing, graphic design, photography, software
development and web design. It is anticipated that the gig economy will become more widespread
in the upcoming years. For this reason, it will be useful to determine minimum working standards
in this type of work and it's helpful on this issue experts provide proposals for solutions.

Keywords: Gig Economy, Flexible Working, Job Insecurity.

20



ISLETMELERDE PERFORMANS OLCUMUNE YONELIK
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Ozet

Isletme performansmnin degerlendirilmesi, bir organizasyonun kurulus amacina ne 6lgiide
ulagtigini belirleme siirecidir. Isletmeler, belirledikleri amaclara ulagmak icin cesitli stratejiler
gelistirir ve bu stratejileri uygularlar. Performans degerlendirmesi, bu stratejilerin etkinligini ve
isletmenin genel basarisini 6lgme amacini tasir. Isletme performansmin degerlendirilmesinde
kullanilan kritik performans gostergeleri (KPI'lar), isletmenin belirledigi hedeflere ulasma siirecini
izler. Bu gostergeler, isletmenin finansal ve operasyonel basarisini, miisteri memnuniyetini, ic is
siireclerini ve Ogrenme ve gelismeyi iceren cesitli alanlarda odaklanabilir. Performans
degerlendirmesi ¢ok boyutlu bir kavramdir ¢ilinkii isletmeler bir dizi farkli 6lgiit tizerinden
degerlendirilir. Finansal performans, miisteri memnuniyeti, is siirecleri ve 6grenme ve gelisme gibi
farkli alanlarda performans gostergeleri kullanilarak isletmenin genel sagligi degerlendirilir. Bu
¢ok boyutluluk, isletmenin giiglii yonlerini ve gelistirilmesi gereken alanlari belirlemek igin
onemlidir. Sonug olarak, isletme performansmin degerlendirilmesi, isletmenin hedeflerine ulasma
siirecini anlamak ve iyilestirmeler yapmak icin kritik bir aractir. Bu siireg, isletmenin siirdiirtilebilir
basariya ulasmasi ve rekabet avantajin1 korumas: icin gereklidir.

Anahtar Kelimeler: i§letme, Performans, Gosterge, Insan Kaynaklar1.
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Abstract

Performance evaluation in business is the process of determining the extent to which an
organization has achieved its established objectives. Businesses develop various strategies to attain
their goals and implement these strategies accordingly. Performance evaluation aims to measure
the effectiveness of these strategies and assess the overall success of the business. Critical
performance indicators (KPIs) are employed in the assessment of business performance, tracking
the progress toward the established objectives. These indicators may focus on different areas,
including the financial and operational success of the business, customer satisfaction, internal
processes, and learning and development. Performance evaluation is a multidimensional concept
as businesses are assessed using a variety of criteria. Financial performance, customer satisfaction,
business processes, and learning and development are among the different dimensions through
which businesses are evaluated. This multidimensionality is crucial for identifying the strengths of
the business and areas that need improvement. In conclusion, the assessment of business
performance is a critical tool for understanding the process of achieving organizational goals and
implementing improvements. This process is essential for a business to attain sustainable success
and maintain a competitive advantage.

Keywords: Business, Performance, Indicator, Human Resources.
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Ozet

SWOT Analizi ve Stratejik Yonetim, isletme yonetimi ve stratejik planlama stireclerinde temel
kavramlardir. Bu iki konsept, organizasyonlarin basariya ulasmalarini saglamak igin kritik bir rol
oynar. SWOT Analizi, organizasyonlarin igsel gii¢lii ve zayif yonlerini degerlendirmelerine ve
digsal firsatlar: ile tehditleri tanimlamalarina yardimci olan bir analiz gercevesidir. Icsel analiz,
organizasyonun kaynaklarini, yeteneklerini ve varliklarmi incelemeyi igerirken, digsal analiz pazar
kosullari, rekabetci faktorler ve cevresel etkenleri ele alir. SWOT Analizi sonuglari,
organizasyonlarin stratejik hedefler belirlemelerine ve bu hedeflere ulasmak igin uygun stratejiler
gelistirmelerine rehberlik eder.

Stratejik YOnetim, organizasyonlarin belirlenen stratejileri etkili bir sekilde uygulamalarmi
saglayan bir stirectir. Bu stireg, stratejik planlama, uygulama, izleme ve kontrol adimlarma igerir.
Stratejik Yonetim, organizasyonlarin stratejilerini basariyla uygulayarak hedeflerine ulagsmalarina
yardimcir olur. Ayrica, stratejilerin stirekli olarak gozden gecirilmesini ve gerektiginde
ayarlanmasini tegvik eder.

SWOT Analizi ve Stratejik Yonetim arasindaki iliski, organizasyonlarm SWOT Analizi
sonuglarmi temel alarak stratejik hedefler belirlemesi ve bu hedeflere ulasmak i¢in uygun stratejiler
gelistirmesiyle ortaya cikar. Stratejik Yonetim, belirlenen stratejilerin basariyla uygulanmasimni
izler, performans: degerlendirir ve gerektiginde stratejileri giinceller. Bu siirekli doéngii,
organizasyonlarin degisen kosullara uyum saglamasma ve rekabet¢i avantaj elde etmesine
yardimei olur.

Anahtar Kelimeler: SWOT Analizi, Stratejik Yonetim, igsel Analiz, Dissal Analiz.
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Abstract

SWOT Analysis and Strategic Management are fundamental concepts in business
management and strategic planning processes. These two concepts play a critical role in enabling
organizations to achieve success. SWOT Analysis is an analysis framework that helps organizations
evaluate their internal strengths and weaknesses and identify external opportunities and threats.
Internal analysis involves examining the organization's resources, capabilities, and assets, while
external analysis addresses market conditions, competitive factors, and environmental factors.
SWOT Analysis results guide organizations in setting strategic goals and developing appropriate
strategies to achieve these goals.

Strategic Management is a process that enables organizations to effectively implement
determined strategies. This process includes strategic planning, implementation, monitoring and
control steps. Strategic Management helps organizations achieve their goals by successfully
implementing their strategies. It also encourages constant review of strategies and adjustments as
necessary.

The relationship between SWOT Analysis and Strategic Management occurs when
organizations determine strategic goals based on SWOT Analysis results and develop appropriate
strategies to achieve these goals. Strategic Management monitors the successful implementation of
determined strategies, evaluates performance and updates strategies when necessary. This
continuous cycle helps organizations adapt to changing conditions and gain competitive
advantage.

Key Words: SWOT Analysis, Strategic Management, Internal Analysis, External Analysis.
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